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Barber Osgerby may be a fashionable design consultancy,
but its work reveals a depth often missing elsewhere,
says Emma Firmin. Portrait photography by Mattias Ek
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Ax designers become the new rock stars -

and thow Setyles ane splashed .'".'l'l'll"l-"'.'!-'q,b_"q."l..'lr ; H L i s

Ehossy magarines, s relneshing 1o meet e
partrershig which combines 2 determined =
ambtion with low-kiey modesty, For Echeand Barbsr
and lary Orgeritry, this pragmatic and gimmick-free

i

iy s allorwytd tRedem 1o chednelr intinion, Turmitues
and procisct design that genusnely desenves the tag
of sl clate”, Fasheonable Fuimiss thsy may
b, but there i nothing Fadidish about the reulty

Take ooy of ther micrd recent progects, the
Eround foor refurbithment af The Pharmacy bar
wngd rrsisrand in Londor's Motting Hill Cate
O girually d pa rifuly randhy Gikos on 4 Styla bar, The
Prarmacy’s redesign has tumed an urcomioriable
=g g j.;'l_'\-\.h."l_l. Ga 'l,".l::|'|;ll L

it surres igp much of the partnerkip’s design
puleandng, At Osperbsy L Ve don'l Sed sy
poant in doang something that potentialy lools
Ere Bt Soesn vwork.” The Bwiisness of
functionality it something that ners theough much
o thesir work, micosd with Chiver ind ek shylmg
and an intimate amentaon todetal

Barper and Oagertny mast vwiaks Sucyng
anchiactune i Fienos & the Royal Collepe ol
Art. Frustrated by the course, they started
deugrang tepater Beloes thay balt, 2nd cemngnied
their partrership in 1996, Barber S Riodr

peoEie wirk 1o Big compasses hod thnge, hour, e

Moo left. Edward Barber and righe, lay
Cugeriry, are designers wha kbwing bath
teligence and vwit fo their progects. Faong
pige. tha original lidper Moreison pal stools
i Tha Phammady

weary and then sy, 08, M sean the model for
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i I wearks, nosw | want 1o do my oan thing”
avheread vt wiendn L Guibl &% SINEIREC &5 That @ 1

jst happened. They are obiously pood friends

and s wild clsims about harding fun and
erthusiasm for their work, But donT be fooled
thizre's rathing haphazard about ther smbisens.
Lisss thae & year g ey chicin’t havve 2 PR agency,
iy Hrey haves two brand identities. and A clisn
podtioby that is awho's who of contemperary
design

The Prarmacy i one of the laes projects to be
cortpieied under the guse of Ubrinsersal, the new

tity ol Bhe iBAOF Jeialny ACNBCILRE Wik
that the partrerchip undartakes and replaging e
olbd BOW, brand = furrdtune design will confirue
under the fame of Barbes Drigeriny

The pair adimits that there wad confusian about
wiull wis aTiributable to what brand, but with
eyl vl vl il i Pt That wednild] suam up
whal we would take on', sarys Barber. Linkke marry
disipners, the pariners ee keen not iobe comensd
réo rag e e i but 16 work on all ings ol
mberioes, whathar i be restaurams, thags or
offices. Thny i ShiETing Chiar of ressdential

This paghe, befft, the redesgned bar a1 The
Pharmacy i & wiem, frierdly experiernoe. Below,
the ievierior fashion berand 'WTC, Facing pags,
main pEcbung, 1P imaginatine use of maberials ab
Differ’s office in Lendon; tep right, the glass box
mesting room at The Team; right. the new
Skanchium store at Selfridges, London

Ferevmnr, which hey describe a3 ‘restrictive

Sitting on thee ceniral kun g in Tha Framacy
5 a relpdng and organic expenence. The vibrantly
upholitered pescs LikEs CiRRng Sage in 2 bar that,
since its opening in the labe Ninetas, wis most
{wmous for it celeboty shareholder, Brit artist
Crarrien Hirsl. Siys Barber Before, the place was
more Fioe a museam, an exhibition for Damees
ik = which i kind of B now — but & didn’t wiark
a1 2 bar and noe it does. Tha Mepcul wis 3l wiong,
It fielt very cobd, with a concrete flaar, all the
Turritiuss wiid wisls nd Thisns Wik no uphobtery.
Paaple wowld come in for & quack drnic, then leg £

Hurdly 2 place o hang out for an evening. But
with behiredd he-soenes changes. Barber and
Cwgertry were approached by one of the dirscions
of the management compary, The Hertford Croup,
1t COaTHE L0 Witk & new range of furnitee for the
bar. When that divecter ke, the propol svabasd
rie the refurbeshment of the downstairs bar,
BT 1Faf ol P Al airant Uil

For Barber and Osgerby, it wasnt about fipping
up what was there, but making it mone than just a
stybe strlement. "Certain aspects of the b, ke tne

pil stocds that Lasper | Mormson ] did, we telt @ was
stupsd to get rid of, becaurse they wene 10 good *,
s Blarsr

This space e the bar & noe much warmear
and colarant. The cartonass 5 fill there but &5 0
longer desigrad 1o o i e Tt Cangeen and
white fumniture, oak Soor and palden waligoening
b:l' Hirst — complete ',!.."-l.'rur;n.:ll phuiTraE sl
packagirg = Fawe lified the space, to make Hirst's
ghass medicine cabinets and podter paritiched &
prurmaceLtical branding more humoufouws

Mereing thee bar 1o the sade from it central
acion dlovend B bo double inlength and wobved
the previous cinculaticn problesrs. And if it's
privacy you crave (i Mofting HEllT), then there's the
private diring area, which can be serganad off vath
 shding door. With conical farks. with lghts irdide
Al & senesed gl window eventually bo comae, The
ek i3l dlinytivme g should also be courtened
Currenthy, the back of the bar reles on kght coming
threaagh the doos 1o the s leading up o the
retaarant. The overall seult i SR B DO~
oot Beve v THEL GRS g0 Apether

Linder the Linaserial brand, Barber and

Cragerby hawe abo completed a flexible officn
schesme for brand cormultancy The Tees, Sanes b
Sheediam at Selfridges in Londan ard Manchester,
ardl thi naee lpokenn shceaerpom in Turnham Gresn
London. Thera's slsa & cormpbete nethink of an
abrline imtends, 35 dredriihCalion i in the a, In
furmitune designs for compuanies such 25 Cappelni
Magn, Offecct and luokon Flus, Barber snd
Chigerty agree trat they are developing ther own
styde, Broisgh inberion: are a different mamer, ‘'S
meorne cifficudt in intenion beciuss obwicurly Evany
projict i diferent. You're not starting from the
e painl,” opines Barber

What's cledr is BRUE &N in e interion progects
completed under thi BOW Lk, creathvity Bn'T
dapendent on the siea of the budper. A2 the offdes
of fasheon brand WTC, the kvw-budget challenge
for Barkssr wirs To e a ot of materials that were
it cheag 1o buy and use them in an inferesting
vely", 50 thing's & Igghi-Tiled conmdor, Lsing
potvearbarunn sheets liyered with glass fibre and
back- ' & kindnad SHest with the glass B thal
doadsl s i & maseting rooen i The Team's office
and the ghiid wall vith Buslt-in progecions that can
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