Simone Wil once suggested that as we transiate a text without
seaking to add anythang 1o it, 20 should we translate thoss things
that are not writhen down. The new Stella BcCartney boutique =

thi young fashion desagner's first solo retail effort, which opened

last September in New York's burgeoning Meatpacking District = is
an expert translation of a brand inlo architecture.

Smultaneously evoking images of the modern and the classically
enduning, the nchly detailed shop is the work of Universal Dasign
| Studio of London. The 4000-squane-foeot converad wanshousa
accomrmodates MoCartney's ready-to-waar collection, shoes
and accessones N a space dessgned as a natural sattng, a haven
affering relief from the caty. Set amidst a web of indusirial strests, it
joing a recently blossorning coterie of art galleries, fashion produc-
thon houses, modelling egencess and mirrored bistros, whila
encroaching on the territory of local holdouts like M & W Packing
Wholesale Meats Company, Other newcomers (o the neigh-
bourhood ncludes tha dapariment stora-like Jaffrey, Alsxander
MeCueen's new flagship store and the ghop of architecturally
nflupnced couturiers Rubin Chapelle. In comparison with its neigh-
bours, however, McCartney's space provides greater substance
and a subtler glamour, qualities that make repeat visits worthwhile,

s funny, says industrial designer Edward Osgerby, poring over
the details of the fitting-room walls, ‘you keep nolicing more and
more things! The McCartney shop wears its abundance of detail with
aplomb, The space isn't merely visual; it's also tactde. The former
craative director of Chloe, McCartney is known for the crisp tailoring
and femininity of her designs. Serenaly and whimsically hand-finishad,
har shop s populated with hand-pcked objects, old and new, all
mediated by Univarsals snerming use of clean nes and angaging
compositions, as well as its fluency n the languages of dversa
materials. The interor demonstrates a sophesticated reading of the
McCariney brand (personal, relaxed, inviting) and dexirowsly predi-

cates design on MoCartrey's twin ideals of nature and exploration.
. As modem as the space appears, with its soft-edged but cnsply
tilad walls, McCartnay did not want & lachnology-dnean ntenor.
When you look at gtores like the new Prada, it's a challenge, albeit
an misrastng one, to dasgn with phanomaenology m mind, says
Jonathan Clarke, director of Universal. In the McCartnay shop,
modermn elements give a nod 10 the contemporary trénd of lending
high-tech form to bult space. Mew Manhattan shops ke Miss Sidy,
which features a bright, hygienic, unengaging ultramodemism, have
taken the trend 1o extremes, The entire McCartney space, beaded
a8 it | into an wiban industnal nesghbourhood, @ ntended instaad
to evoke an abstracted British landscape, one that formalises some
of McCariney’'s idaas about tranguillity and relaxation,

The landscape compnses elements of diffenng scales, At the
human scake, Universal designed a window display set in a pool of
water, "Grass' or ‘reed’ screens of pink and ivory metal rods paniticn
the space into pockets that visitors mast pass to discover the
merchandise. The rods resembla long pencil arasers, which clack
as they swiry in the breeze created by visitors entering the front door.
Dapanding on the sighthine, the screens lock either opague or shear.
When they form a barrier, it is a pale petal pink that fades into wory
Sarvirid laal on

At the larger-than-ife scale, Unevarsal ntroduced a terrazzd oo
designed to represent a stone-hewn landscape. Matal ines embed-
ded in the termazzo describe the contours of a landscape as they might
appear on a lopographscal map. Admsttedly, thess lines read best in
plan {or from the ceiling). But the concepl is responaible for a series
of sensuous lints that are compelling even to customens unaware of

the underying idea. A crescent of two-step staire displaying roundead
lips rather than hand edges runs diagonally acrass the front of the
atore. Like legends on a McCartney map, nonshp nosing dots
hemming the steps contribute to the topographical theme. A ramp
that leads from med-stora 10 a kunge araa al the rear poses as a
hillock. Clarke uses the term ‘landscaping’ to discuss Universal's
design, revealing the depth o which the team regarded their work
nol only as architeciure, but also as the re-creation of scenic beauty.
The boutique mixes its metaphors = savannah, quarry, garden — &8
misch ag it marries various scales, bul this serves only 1o deepen the
aclectcmm thal Linrearsal has 5o adaptly mberwovsn info the desagn.
Oine of the tactile pleasures of the ghop i the kong eastem wall
sheathed in 3-D hexagonal tiles thal lock ke rings of petals. Designed
by Barber Osgerby, the white ceramic tiles combine a hard finish
with a desep lexiure thal kpoks and feels sofi. Lit gently from abowe,
they seem to change as both artificial and natural ight play over the
surface of the wall Light tsalf enpoys a subthe but significant rode in
ghaping the epace as it filkers throwugh screans, reflects off waler,
fractures agunst thes and bounces off the terrazzo. "'We designed
tha tles from nature, using the form of the hexagon that youw find n
natural structures = in cells, in honeycombsa, says Edward Osgerby.
The western wall, which curves back through the lounge and
curls seraph-like into the fitting rooms, s covwred in a peach fabnc
designed by McCariney. The textile fills the untiled portion of the
shop with elegant, screen-printed oddities: a female centaur,
humméngbirds, abstractad flowars, horseshoas, spectaclod ayes
and gnatches of joyiul text. The graphic boldness of the space would
seem in danger of overpowering the fanciful motif; instead, in the
contaxt of the stora, it leals ke rain beneath the sound of soft muse.
The design seamlessly weaves vintage objects together with
shapes both organic and computer-generated. Universal had no
easy task in mediating between the one-off character of the many
materials used in the store, the cleanly graphic landscape and
MeCartney's penchant for objects thal cccasionally border on the
shably chic = vintaga pweallary, chinaware, acceasones — with
wihach ghe will continue to populate the space. When she requested
a ciifhergnt vantage knob for sach of the chiar, fabne-linagd drosers at
the front of the store, Universal compromised by selecting a single
type of knob and having each one etched with a different detail.
‘Stella was keen on the idea of discovery, She wanted a store you
can work your way through, says Clarke, painting a pictura of
cusiomers spotting items, exploring and returning later 1o look agan.
“Thare is a seres of sublle delails that can and should ba noticed
only on repeal visits. An example i the lacguerad colour on the
backs of the leaning mimors, whach reflects on the tiles. i's almost
ke a good flm that gasns an depdh evary tims you S il
“We wanted the store to look a bit random, quite loose; &ays
Edward Osgerby, “YWe wanted to keep it diferent from a regimenied
store, The theory is that we could take it all out and have st an
empty space. The desire for a reshapable intenor demandad a
space with elements sasily “plugged in’ and 'unplugged’ - moved or
remaved. Mirrors spin on an axis to face any direction. Large potted
treas ‘plug into’ the foor. Lik-pad tables can be insared or taken
out, scarcely maving a saam. Tha plan is 1o slighily and parsnnially
transtorm the intanor, leaang a mirroe turned 10 reveal a differsnt
zat of intarior views, a drawer open to display merchandisa not previ-
ously exposed, Mid-store, transparent plastic shelwes and drawers
dasigned by Linversal are there to be opened and combed through
by cunous customess. A mirored wall in the lounge has geomatnc
nGigons, some of which limn the edges of worlang drawers (sach
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