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Universal Design Studios used g4oo identical ar-
chival boxes as the starting point for their design. The
boxes were used to create a feature wall in the store.

series of conversations initiated this pop-up  And with each purchase, a box is removed and used for
store in Collingwood, Melbourne. “We were  packingan item of clothing. “The wall is continually re-
working in the same lane in the city (Oliver stocked as sales are made,” says Simpson. These boxes,
Lane). Over lunch, we'd swap booksand mov-  in a *milky spearmint’ colour, also match the wall and
ies. The conversation usually centred on design,” says  ceiling colours in the store, providing a blank canvas.
Architect Mark Simpson, Director of Universal Design Folded aluminium sheets were manipulated to form
Studio’s Melbourne office (the head officeisin London).  shelving, and mobile units, also made of aluminium,
These discussions, with menswear fashion designer were designed to contain folded items. To define the
James Cameron and his brother Scottie, led tothe next - change rooms, Universal Design Studio suspended
step. “They wanted to move out of Oliver Lane. Every  a matrix of black cardboard tubes. “Using these in-
day they faced a crane working on the building site op-  expensive materials allowed us to invest in a few key
posite,” adds Simpson. pieces,” says Simpson, pointing out the Flos “Tab’ lamps
Mot sure where to set up their next store, the broth-  and ClassiCon “Saturn® coat stand, both designed by
ers found a shop with a short-term lease in Colling-  BarberOsgerby, the London design duo who started the
wood. Locared on a prominent corner, the buildinghad  Universal Design Studio in 2001,
been vacant for some time. “The shop had grear bones,™ Pop-up stores were initiated by designers of the cali-
says Simpson, who was given a budget of §30,000 to bre of Comme des Gargons. More often retailers keen
refurhish the 60 square metre-store. Original features  to move excess stock set up in a corner of a warehouse.
included large windows, period details (such as ceiling  Few pop-ups, particularly in Australia, are as consid
rozettes and architraves), and timber floors withbands  ered as this one. And while the Collingwood store has
of marble tiles laid in a checkerboard pattern since closed its doors, it"s most likely that James Cam-
Ome of the images that resonated with Simpson and  eron will pop-up again shortly.
Cameron was a photo taken by German photographic
artist Thomas Demand. Titled ‘Archive’, the photo de-
picts shelves of archival boxes, all identical. “It"s a com- Stephen Cra
plex arrangement, but it has a wonderful simplicity,”
savs Simpson. The other concept discussed was that of
anaustere ‘police station’ from films of the 19605,
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