THE COLAUR OF AECHIVE BUXES PERMEATES THE INTERADE
OF b 63-M7 POP-UR STORE BY UNIVERSAL DESIGH STUDID.
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LOS ANGELES : SHOP : 039

' CELIKE FAGADE REFLECTS
TE OF THE COMPANY'S SWEDISH ROOTS.

H&M

BY UNIVERSAL DESIGN STUDIO

‘Don't judge a book by s cover’ is - sad but
true - old news. In today’s highly aesthetic
and design-conscious soclety, we judge.
Good reason for Hennes & Mauritz to hand
British outfit Universal Design Studio a brief
reciuesting ‘a new cxchitecturcd identity for
H&M', starting ait its Los Angeles slore on
Sunset Boulevard. The building’s dramatic
three-dimensional fagade fectures two
types of folded aluminium panels with

d painted finish. The strikingly geometric
surfcice is even more theatrical ¢t night,
when light radiating through perforations
in the panels crectes o play of shadows

that catches the eye of every passer-

by. ‘"We approached Universal Design
Studio on the strength of their previous
collaborations with Stella McCeriney,’
says Ulrika Bemhardtz of H&M. "Their
understanding of pattern as something
beyond decoration was what we were
after.” The successtul design is now being
applied to H&M stores all over the world.
universatdesignstudio.com
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