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How Sony and BarberOsgerby are rethinking surround sound
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Over the course of tha last few decades,
the technology giants have driven
demand by flattening and fitting media
inte ever smaller spaces, W seen LPs
bhecame CDs become MPIs. Wea've also
sean TVs become 30 and everything else
get increagingly mobile and intelligent
and sea-through.

Sony Corporation has been at the
head of the charge — its production linas
have kept on rolling out eved shinbed,
sexiar gadgets, aven as Apple got all
the press and plaudits. But the game
is changing. The future, according ta
Silicon Valley soothsayers anyway,
is no longer to be found in the creation
of shinier, sexier gadgets. In fack,
gadgets, as i know them, are gaing
to disappear. When entire entertainment
and information systems fit into
cblongs of warying size, portability and
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All of which begs the question — what
happens to the mega-tech companies
that have dominated our lives and living
raepms for so long?

Sony. sormawhat surprisingly. is
pitching up in Milan for the Salone del
Maobile, Having seen the future long age.
and been busy conducting all manner
of top-secret, hi-tech experimeants in its
supearlabs in Japan, one of the company’s
strategies 5 a surprising shift into the
furniture and interiors market. And, for
thiz years furniture falr, it has enlisted
thi help of British furniture design duo
BarberQ=gerby to help it demonstrata

pcly why.

Says Edward Barber: "Curating and
designing this space for Sony, we got
t sea behind the scenes, new areas
of home electronics and products that
simply don't exist at the moment.”

Far example, he explaing, “the technoiogy
has already been developed to turn
pretty much anything yvou can think of
NG & Spaaker,

Az part of the pair's exhibition bar
Ei-:-n:.- in Milan, Barber and his B8N

partner Jay Osgerby have developed
experimental archetypes that explore the
future of sound technology in the home.
Displayed in & series of five rooms,

in a huge, specially constructad anechaic
chamber (a noiseless space designed

o altenuate sound), visitors to the show
will see domestic abjects — stoals, bowls,
lamips — rade from turned wood, Corian
and glass, all functioning as speakars.
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in the corner is now redundant Instead,
a variety of different materials can be
uged to brog sound, in far more
intuitive forms than before. What's mare,
the controd panel will begin to disappear
from audio equipment, as miniature
touchscreen projection devices inch ever
closer to the mass market. Ultimately,
the speaker as part of the furmitune may
ba all the kit that's neadad.

The possibilities are endles e
Kazuo lchikawa, general manager of
Sony's Creative Centre, project leader fior
the companys Milan initiative and a firm
believer in the upcoming ‘living roam
revolution”, ‘With clever and forward-
thinking design, consumer electronics
products could indeed evolve to integrate
much more with lifestyle objects such as
furniture. To our mind, products ane
intended for people to use, 5o it only
stands to reason that these products be
designed with a human touch,’

Describing Milan during Salone as
‘the most creative, Bfestyle-ofentated
platfiarm in the warld', lchikawa is
confident of making an impact on the
taste-makers in the world of design.

We wanbed to build on our current
design direction and take its thinking to
the next level, experimenting with the
boundaries of technology and furnitune
design.” The future is no longer in
portable music, it seems, but in true
surround sound., e

Salone del Mobile runs from 14-19 Apil,
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